
When the WJ Group 
decided to re-brand 
after their major success 
installing the temporary 
games lanes for the 
London Olympics they 
asked This* agency 
to help.

WJ is the most successful innovator, 
manufacturer and provider of 
products and services within the UK’s 
road marking sector.

We worked closely with WJ to build 
on their respected place in the market 
and consolidate their national trading 
activity with consistency under a 
single, unified new brand.

To meet the brief, WJ asked us to 
develop a brand that not only looked 
good but promoted the values, 
thinking and behaviour of the group.

Launch campaign 
and strategy
With WJ operating under several 
different regional identities prior to the 
rebrand, the launch campaign was an 
important rallying cry to staff and the 
best way to convey WJ’s commitment 
to collaboration and excellence to 
suppliers and customers.

As each, regional business, had its 
own identity, culture and relationship 
within WJ, This* agency put forward 
a strategy and developed a series of 
communication literature to explain the 
rebranding objectives and process.

Communications
Already commanding a respected 
market position, This* agency worked 
to ensure that WJ’s new branding was 
consistent and highly visible across all 
communications at the point of launch.

We produced a series of press 
advertisements to take the new brand 
to market along with a strong digital 
presence and exhibition stand design.

Vehicle livery
To make the most of WJ’s highway 
presence we carried the branding 
into a range of new livery for their 
expanding fleet of vehicles.

The Logo and graphic signature that 
we developed now provides instant 
recognition for WJ, wherever they are 
seen going about their business.
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New brand. 
New th!nking.

We have consolidated our branding and thought it 
would be a great time to start thinking differently.
Our people are our strength and we’ve always been a company 
where ‘good enough isn’t good enough’ so now we’ve 
challenged ourselves to ‘think exceptional’ in everything we 
do. Focussing all our hard work and sustainable emphasis, we 
will aspire to consistently provide our clients with the WJ core 
values:  delivery  safety  innovation  collaboration.

Effective from 1st February 2015, all our businesses 
have been brought together with one single brand 
under the banner of WJ, delivering award winning 
products & services nationally and regionally: 

  High performance road markings   Road studs 
 High friction & safety surfacing   Specialist Markings
 Temporary markings   Asphalt repair 
  Hydroblast line removal & retexturing

WJ North Limited 
Stoke-on-Trent, Staffordshire. 
Tel: +44 (0) 1782 381 780 
E: wjnorth@wj.uk

WJ North Limited 
Elland, West Yorkshire. 
Tel: +44 (0) 1422 370 659 
E: wjnorth@wj.uk

WJ Products Limited 
Newton Longville, 
Milton Keynes. 
Tel: +44 (0) 1908 649 110 
E: wjproducts@wj.uk

WJ South Limited 
Newton Longville, 
Milton Keynes. 
Tel: +44 (0) 1908 649 110 
E: wjsouth@wj.uk

WJ South Limited 
Croydon, London. 
Tel: +44 (0)20 3553 4751 
E: wjsouth@wj.uk

WJ South West Limited 
Taunton, Somerset. 
Tel: +44 (0) 1823 289 950 
E: wjsouthwest@wj.uk

Delivering specialist road marking products and services nationally and regionally.
High performance road markings  Road studs     Temporary markings   High friction & safety surfacing  Specialist markings  Surface preparation  Hydroblast line removal & retexturing Asphalt repairProduct manufactureDesign & build road marking equipmentAverage speed cameras     

Driving trainingRetro-reflectometer surveys
Thermoplastic equipment
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What our 
client says

“WJ had undergone a period of 
organic growth and acquisition. 
This* agency was able to unify 
our disparate identities with an 
inspirational brand that draws 
everything together across all that 
we do.

“What impressed us most was 
the understanding and empathy 
for our business, coupled with 
the creativity in design across all 
of our marketing requirements. 
As a result, we have a much 
stronger profile, there is a greater 
desirability to work with us and so 
This* agency continues to support 
our ongoing needs and we 
continue to grow year on year.”

Larry Walsh
Group Marketing WJ

www.wj.uk
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